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Abstract

The present research study examines the problems and prospects of Kazakhstan’s tourism sector. By reviewing
the current issues confronting the tourism industry and determining its potential for expansion and improvement,
this research offers valuable perspectives that can guide actions intended to strengthen Kazakhstan’s standing as
a sustainable and economically viable travel destination worldwide. A mixed-methods approach was administered
to explore the problems and prospects in Kazakhstan’s international tourism, focusing on garnering the opinions
of foreign tourists who have visited Kazakhstan. The researchers gathered the data from 206 foreign tourists by
administering a well-structured and self-administered questionnaire. This study provided valuable information
about Kazakhstan’s current state of the tourist business, highlighting both opportunities and challenges. The
results indicated that travelers preferred specific locations over others, such as the Southern and Northern ones.
The respondents stated that the three most pressing issues facing Kazakhstan’s tourist sector are infrastructure,
marketing, and service quality. Despite these challenges, respondents highlighted Kazakhstan’s incredible natural
beauty as a significant expansion opportunity for the travel industry. This study suggests a practical strategy for
boosting passenger numbers and strengthening the country’s tourism industry. By providing a distinctive analysis of
foreign and domestic tourism in Kazakhstan, this study advances the field of tourism studies. It stands out because
it focuses only on the opportunities and difficulties of foreign travel in Kazakhstan. The study’s unique approach
to comprehending the experiences and viewpoints of foreign visitors to Kazakhstan is rooted in its empirical
methodology.

Keywords: International tourism, challenges and prospects, tourism development, tourist experiences, cultural
heritage, tourism infrastructure, Kazakhstan

Introduction

Tourism is a fast-growing industry worldwide, bringing in a lot of money for countries and
creating jobs. According to the United Nations, tourism accounts for one in seven jobs globally and
is less costly to develop than other industries. In 2011, there was a 4% increase in foreign visitors,
reaching 983 million, and since 2010, the tourism industry has grown by about 7% worldwide, with
Asian countries becoming more popular destinations [1]. Over the last 20 years, there has been a
significant increase in travel magazines covering different parts of tourism worldwide. Still, compared
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to other places, few academic articles discuss the future and challenges of tourism growth in Central
Asia. Some researchers have looked at specific countries in the region, like Kazakhstan, Kyrgyzstan,
Uzbekistan, Turkmenistan, and Tajikistan. However, the researchers need to do more to make people
aware of the issues and challenges that could affect these countries’ tourism. Kazakhstan, a country
with many landscapes, a profound historical legacy, and dynamic cultures, is becoming increasingly
a viable travel destination [2]. Travelers can enjoy a wide variety of experiences in Kazakhstan,
which is located at the meeting point of Europe and Asia. These experiences include the enormous
steppes of the Central Asian plains and the rocky mountains of the Tien Shan and Altai ranges.
Kazakhstan isn’t a very popular travel destination in Central Asia or globally. Even though there
aren’t many foreign visitors, the country has a lot of tourist attractions from its nomadic way of life
and unique culture [1]. Because heritage can be seen differently by tourists, experts on Kazakhstan’s
tourism think it’s important to focus on authenticity regarding the country’s history and culture. Since
the tourism industry often decides what’s seen as traditional or standard, it’s essential to understand
how travelers see things as authentic and how the government and private businesses manage and
promote tourism in Kazakhstan.

After 1993, Kazakhstan has maintained membership in the United Nations World Tourism
Organization (UNWTO). According to UNWTO General Secretary Francesco Frangialli, Kazakhstan
has made great strides toward enhancing its reputation as a vibrant, tourist-friendly, and appealing
Eurasian region [2]. Furthermore, UNWTO highlighted how Kazakhstan’s unique geography, history,
and favorable position along the Silk Road present many cultural and outdoor tourism opportunities.
Additionally, Kazakhstan’s efforts to diversify its economy are greatly aided by the growth of the
international tourism industry. Kazakhstan seeks to use its distinctive charms to increase economic
growth, generate job opportunities, and improve living standards throughout the country, with a
strategic focus on tourism as a vital industry for development [3]. Recognizing tourism’s importance
in boosting the economy and improving people’s lives, Kazakhstan sees tourism as a key sector
for growth. It’s listed as a priority alongside other vital industries like oil, gas, food, textiles, and
transportation. By focusing on tourism, the Kazakh government aims to move away from solely
relying on exporting raw materials. Since gaining independence, Kazakhstan’s tourism department
hasn’t seen much change. There hasn’t been enough focus on planning for the future, organizing
tourism effectively, or improving tourist facilities.

Similarly, restructuring government bodies responsible for tourism has hurt the industry by
reducing funding [4]. Even though tourism brings in a lot of money for local governments, they
haven’t prioritized improving tourism, and domestic tourism is primarily concentrated in the cities
of Astana, Almaty, East Kazakhstan, and Karaganda, even if there are other cities with high potential
to develop tourism sector. Internal and local tourism growth has been overlooked in Kazakhstan’s
tourist industry, primarily concentrated on outbound travel. Huge expenses discourage domestic
travelers from visiting nearby locations. Few travel agencies serve inbound travelers; most focus on
helping Kazakhstanis travel overseas [3]. Numerous studies, however, indicate that tourism has the
potential to be an economic driver. It can generate foreign exchange gains, expand the market for
goods’ export potential, and open up job prospects.

Using money from the public to promote environmental initiatives has been a hot topic in recent
discussions. This emphasizes how crucial it is to access economic and enterprise capital. Working
with private companies to safeguard property rights and lower risks—including environmental
ones—is something the government is doing successfully in Kazakhstan. Kazakhstan’s economic
development strategy heavily relies on foreign direct investment (FDI), especially given the country’s
rapidly expanding tourist industry [4]. Kazakhstan has actively worked to attract foreign direct
investment to diversify its economy and decrease its reliance on regular industries like oil and gas.
The Kazakh government has implemented several measures and regulations to encourage foreign
businesses to invest there. These include the creation of special economic zones, tax incentives, and
accelerated regulatory procedures to promote investment in critical sectors of the economy, such as
tourism [5]. Foreign direct investments (FDIs) in the tourism sector can encourage the growth of the
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hospitality sector, the building of infrastructure, and marketing campaigns that promote Kazakhstan
as a travel destination. Kazakhstan actively seeks foreign direct investment (FDI) to help its economy.
While FDI accounts for a relatively tiny portion of total investment, it is essential for managing
national debt and keeping up with technological advancements [6]. It is common knowledge that
drawing in additional investors is advantageous for small and medium-sized enterprises and the
economy as a whole. Additionally, foreign direct investment (FDI) in the tourism industry can
support the development of skills, jobs, technology, and knowledge transfer, all of which help
local populations and promote socio-economic growth in areas with unrealized tourism potential.
Kazakhstan is desirable for FDI in the tourism industry due to its advantageous geographic location,
wealth of natural attractions, and rich cultural legacy. The government’s dedication to encouraging
investment in the industry demonstrates how important it views tourism as a catalyst for economic
expansion and diversification. Establishing an ideal environment for foreign direct investment will
be essential as Kazakhstan pursues its ambitious tourism development targets. Optimizing the socio-
economic advantages of foreign investment in the tourism sector involves expanding public-private
partnerships, boosting transparency and governance, and further improving the investment climate. As
the research suggests, many business opportunities exist in the tourism sector. Through partnerships
with other industries, tourism may promote economic growth and help construct sustainable firms,
increasing the size and worth of successful businesses. Innovation and entrepreneurship are key
factors in tourism growth both locally and internationally. Over time, there has been a notable
increase in the momentum of entrepreneurship in the tourism sector. Entrepreneurs in the tourism
industry are vital in influencing the creation of desirable travel locations [7]. The present study
offered deep insight into these tourism problems and provided valuable solutions to Kazakhstan’s
tourism problems based on the perceptions of global and domestic tourists.

Materials and Methods

The problems in tourism in Kazakhstan are multifaceted and require serious attention to be
solved. One of the key problems is the lack of developed infrastructure in tourist regions, which limits
the attractiveness of the country for tourists [8]. Due to limited marketing efforts, most potential
visitors are unaware of the richness of Kazakhstan’s cultural heritage and natural attractions [9].
At the same time, a lack of environmental awareness and control leads to negative consequences,
such as pollution and destruction of vulnerable ecosystems [10]. This poses a threat to biodiversity
conservation and scares away foreign tourists. The poor quality of hospitality services is also a
significant problem, and specific tourist enterprises do not meet international standards. It leaves
a negative impression on visitors and reduces their likelihood of re-visiting [11]. Today, the travel
industry faces significant changes, such as how people travel and what they want. Because of this,
travel companies are looking for new ways to market themselves. They’re focusing more on building
good customer relationships, as keeping existing customers is cheaper than finding new ones. This
means researching and finding ways to make travel products better and more appealing to people.

Marketing is all about understanding what people want to buy. Every decision a company makes
should be focused on satisfying tourist’s needs. This means a company needs to know precisely
what customers want and how their preferences might change [9]. For a tourist company, this is
especially important because it operates in a constantly changing environment, dealing with different
relationships and other businesses [2]. Together, these factors make up the marketing environment,
significantly affecting how a company operates. Hence, it’s essential for tourist companies to
thoroughly study the marketing environment to understand how to serve their customers best [8].
One of the big problems for tourism in Kazakhstan is marketing. Even though Kazakhstan has lots of
potential, like beautiful landscapes and fascinating culture, there are few visitors from other countries
[11]. This happens because Kazakhstan doesn’t invest enough money in advertising compared to
other nearby countries. So, many potential tourists don’t know about all the different things to do in
Kazakhstan [12].
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Another problem is that different groups involved in tourism, like the government, tour
companies, and hotels, don’t work well together, making it hard to develop good advertising ideas
that show Kazakhstan as a great place to visit [9]. Also, Kazakhstan doesn’t target specific groups
of tourists, so it creates difficulties in attracting certain types of visitors [13]. To fix these problems,
Kazakhstan needs everyone involved in tourism to work together better. They also need to spend
more money on advertising, researching what tourists like, and converting all existing strengths into
opportunities [14].

Next, in the tourism industry, there’s a growing concern about environmental harm. Many places
are making laws and rules to protect nature. Organizations in Kazakhstan and worldwide are working
to promote eco-friendly tourism. They’re getting money from investors to support projects that are
good for the environment. One example is the Eco-tourism Information Resource Center (EARO),
which was started by the Kazakhstan Tourist Association in 2005. It helps promote eco-tourism and
provides information to support local communities [3].

Furthermore, there are serious environmental problems in the tourism sector in Kazakhstan that
require attention. One of these problems is a threat to nature and the environment (Omarova, 2020).
An increase in damage in tourist places leads to vegetation and violation of biodiversity, as well as
to the degradation of natural landscapes [15]. The construction of infrastructure, such as hotels and
roads, also contributes to the problem, causing ecosystem changes and fragmentation of natural
habitats. For instance, Lake Balkhash is the largest freshwater lake in Kazakhstan, and it is prone to
pollution and disappearance due to improper use of water resources, including industrial discharges
and inefficient management of water sources [3]. Some national parks and reserves in Kazakhstan
also suffer from illegal poaching and other negative impacts of human activity. It leads to the loss
of biodiversity and the destruction of ecosystems. Another one is tourist ski resorts, which lead
to the urbanization of mountainous areas, vegetation damage, animal threats, waste disposal, and
infrastructure problems. Various measures have been taken in Kazakhstan to solve these problems.
This includes the introduction of legislation to protect sensitive ecosystems and biodiversity in tourist
areas [15]. Cooperating with government agencies, non-governmental organizations, businesses, and
local communities is crucial to developing and implementing environmental programs and projects.

Furthermore, the problem of labor shortage and low levels of education in the tourism sector
in Kazakhstan has several aspects that need to be considered in more detail [11]. Firstly, there are
not enough workers in the tourism sector with the experience and specialized skills necessary to
provide high-quality services. This is especially true for the hotel industry, guides, translators, and
other areas requiring extensive knowledge and professional skills [16]. Secondly, most workers
in the tourism sector have insufficient education or a lack of specialized training. This can lead
to a lack of understanding of industry requirements, poor quality of service, and limited career
development opportunities. To deal with these problems, it is necessary to provide financial support
and investments in educational programs and initiatives aimed at training personnel in the field
of tourism. This helps improve education quality and attract more students to the field [17]. Also,
establishing partnerships with international organizations and tourism associations is vital to share
experiences, transfer knowledge, and support the professional growth of personnel in the field of
tourism, providing students and young professionals with practical training opportunities in travel
companies, hotel establishments, and other industry institutions [16].

Infrastructure development has received a lot of attention from researchers in the tourism sector.
Its significance in promoting environmentally friendly and socially conscious tourism development
has been noted in earlier research [8]. Developing infrastructure in developing nations has been
associated with fostering international sporting events and cultural tourism, which draw visitors and
increase economic benefits. The project intends to preserve cultural, historical, and natural landscapes
while enhancing visitor experiences, raising locals’ living standards, and generating jobs. Most of
the research has looked at the effects of infrastructure development from the viewpoints of travelers,
tour operators, service providers, and construction workers. Although the need for environmental
precautions during infrastructure construction is acknowledged, there is insufficient involvement in
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implementing the required adjustments. Furthermore, even when tourist initiatives are well-received,
entrepreneurs frequently fail to address changing challenges because they believe that barriers such as
intense competition and insufficient government backing exist [18]. It is yet unknown, nevertheless,
how locals’ perceptions of tourism infrastructure impact their opinions on sustainable travel and
quality of life.

In 1994, the United Nations and World Trade Organization launched a “Silk Road tourism
program,” aiming to boost tourism in Central Asia. This program expanded in 2014 to include the
New Sea Silk Road tourism. The main goal is to promote sustainable tourism in the countries along
the Silk Road. With its rich history and cultural heritage, Kazakhstan plays a key role in this program
as a major connection point along the ancient and New Silk Road routes. Despite its potential,
Kazakhstan faces challenges due to its poor hospitality infrastructure [19]. Building competitive
tourism has been difficult because of Kazakhstan’s diverse geography, including mountains, deserts,
and sparse population. To address this, the Kazakh government sees an opportunity in China’s interest
in investing in infrastructure along the Silk Road routes. This initiative aims to promote cross-border
tourism and trade benefits among member countries. However, there is a question of whether these
efforts align with the goals of the United Nations and WTO. The New Silk Road Initiative offers
a novel idea for Kazakhstan’s tourism infrastructure development. The New Silk Road strategy is
expected to increase and double the nation’s transit volume by 2020 and 2050. An advanced logistics
and transportation network will be established to satisfy this need under Kazakhstan Temir Zholy,
a domestic business. This organization will provide various effective ground-based transportation
options for cargo delivery within Kazakhstan [20].

The strategy mentioned above will significantly impact foreign travel in Kazakhstan and the
surrounding area. Firstly, the Silk Wind initiative, the Aktau seaport development, and the Kazakh-
Iranian corridor improve the country’s transportation network, making it more straightforward for
travelers to travel to Kazakhstan from nearby nations and beyond [19]. The nation’s inadequate
infrastructure hampers competitive tourism in the hospitality sector despite its wealth of natural
resources, history, and culture. Kazakhstan’s terrain, which comprises vast mountain ranges, deserts,
and arid steppes, makes it difficult to construct modern infrastructure financially and technically.
More accessibility to Kazakhstan’s tourist areas due to improved rail, air, and sea links promotes
local and foreign travel. Secondly, international travel may profit from initiatives to boost air cargo
traffic and establish air transit routes via Kazakhstan. Improved air links make it easier for visitors to
travel and for commodities to move, which could enhance international tourism.

Furthermore, the creation of the SEZ Khorgos - East Gate enhances China-Kazakhstan economic
cooperation and cross-border commerce [20]. This could result in more money being invested in
infrastructure and services related to travel, as well as cooperative tourist initiatives involving the
two nations. In general, through encouraging accessibility, connection, and economic growth in the
tourism industry, the programs targeted at strengthening Kazakhstan’s commerce and transportation
infrastructure have the potential to increase foreign tourists.

Lately, people have been talking a lot about how money is being given to help the environment
through public funds. It’s vital for businesses and the economy that they can get money when they
need it. The government is working to lower environmental risks and protect property rights from
bad things happening. They’re doing this by encouraging teamwork between the government and
private businesses, which has worked well for both in Kazakhstan. To strengthen its economy,
Kazakhstan is aggressively pursuing foreign direct investment (FDI) [21]. While FDI makes just
a modest percentage of total investment, it is essential to modernize our technologies and keep the
national debt from rising. It is common knowledge that attracting additional investors benefits small
and medium-sized enterprises and the economy. However, these companies are not operating as
much because of the worldwide crisis. This has caused the search for investment sources—including
strategies for attracting capital-to receive more attention. Small and medium-sized businesses who
want to invest overseas prefer to use franchises [22]. The fastest-growing company growth technique
ever developed is franchising. Within a few years, many businesses expanded through franchising,
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growing from a few or even from one to massive chains with several locations. There is no other
strategy for growing a business that compares to the scope and prospects that franchising provides.
The fact that both the franchisor and the franchisee stand to gain from the agreement accounts for a
large portion of this success. Over the past few decades, franchising has grown in popularity to grow
a business by combining a range of the company’s strategies, products, and services. Small tourism
businesses that cannot secure funding for their expansion can now effectively consider this business
strategy. Kazakhstan also faces poor franchise growth in the travel industry [23]. Foreign investors
are not particularly fond of travel services. However, the series has nonetheless positioned itself as
one of the strategies for combining business development with business cooperation.

In summary, Kazakhstan is well-positioned to use its resources and variety of tourism offerings
to build a strong and vibrant travel and tourism sector. The nation’s historical landmarks, natural
settings, and cultural legacy must all be carefully considered when developing a modern tourism
offering because they may all be used to draw in both local and foreign visitors. Investment in
creating first-rate facilities and services that adhere to international standards is crucial for optimizing
the travel and tourist industry. Additionally, for easy access to popular tourist destinations around the
nation, it is necessary to improve its transportation infrastructure, including highways and trains. Even
though there is a lot of room for tourism to prosper, a few obstacles must be overcome. These include
intricate demand dynamics, a lack of skilled travel and tourist industry workers, and ineffective tax
laws that could discourage investment. Promoting a positive image of Kazakhstan through focused
marketing initiatives and media outreach is crucial to overcoming these challenges.

Moreover, improving professional tourism education programs can aid in creating a workforce
with the necessary skills to satisfy business demands. To further increase the nation’s tourism
competitiveness, simplifying the foreign visitor visa application procedure and implementing sensible
national tourism regulations are essential. Kazakhstan can increase its appeal as a travel destination
and draw more tourists by concentrating on product innovation, service quality, and managing the
destination.

Theoretical framework

The theoretical framework underpinning this discussion considers the numerous interactions
between investment strategies, infrastructure development, and economic development in the
tourism industry. First, as noted by the National Bank of Kazakhstan (2020), it acknowledges the
critical role those financial infusions—public money and foreign direct investment (FDI)—play in
promoting innovation and economic growth. In particular, FDI is highlighted as a driving force
behind the modernization of technologies and the reduction of national debt loads, fostering
economic development on the whole [24]. When the COVID-19 pandemic broke out in the spring
0f 2020, it severely damaged several economic sectors [25]. The tourism-related industries that were
most severely impacted were hotels and passenger transportation. Tight travel restrictions within
and beyond national borders brought Kazakhstan’s tourism industry to a near-complete halt and
caused significant financial losses. As a result, increased investment risks have turned off prospective
investors, significantly reducing the attractiveness of investing in Kazakhstan’s tourism industry.
To address this situation, the state needs to regulate the flow of investments into the tourism sector
actively and put policies in place to protect company sustainability and employment stability. As
travel demand is expected to rebound after the pandemic, increasing Kazakhstan’s tourist attractions
will become a top priority [25]. Several crucial issues must be resolved to encourage the tourism
sector to revive. These include inadequate tourist infrastructure, deteriorating facilities already in
place, insufficient training for staff, and a lack of well-known travel brands in various locations.
To address these problems efficiently, a significant financial outlay will be needed. Secondly, the
framework highlights how important franchise development is for business expansion, giving
small and medium-sized businesses (SMEs) a way to grow when traditional funding sources aren’t
available [16]. According to Kulikmetova et al. (2022), franchising is a powerful instrument that can
quickly scale operations by taking advantage of the benefits both franchisors and franchisees receive.
This can lead to the expansion of tourism businesses.
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The expansion of domestic tourism has the potential to boost growth in several economic
sectors, including trade, communication, construction, and transportation, in addition to its benefits.
Significant increases in tourist arrivals are projected to occur in high business regions like Astana,
Almaty, and the western portion of Kazakhstan, which will support local economic development.
The prosperity of Kazakhstan’s tourist industry relies on a thorough strategy that considers several
obstacles while using the nation’s exceptional advantages. Kazakhstan can become a top travel
destination in the area and draw a wide variety of tourists from across the globe by implementing
efficient methods and regulations. Despite all these problems, Kazakhstan has enormous potential
for tourism due to its rich cultural heritage, diverse nature, and historical attractions. One of the key
aspects of Kazakhstan’s tourism potential is its varied nature [26]. From high mountains to endless
steppes and picturesque lakes, many diverse landscapes attract nature lovers and ecotourists [27]. In
addition, Kazakhstan is rich in historical and cultural attractions. From ancient cities and fortresses
to unique architectural monuments and national parks, many interesting places exist to explore [28].

All these factors make Kazakhstan an attractive destination for tourists from all over the world.
With proper infrastructure and labor force development, marketing efforts, and environmental
protection, Kazakhstan can maximize foreign visitors and become a significant player in global
tourism [28]. Thirdly, the framework emphasizes that infrastructure development is vital to
the tourism industry’s ability to grow sustainably and reap socio-economic rewards. It is widely
accepted that improving infrastructure is essential to boosting economic gains, drawing tourists,
and encouraging ecologically responsible travel [29]. Nonetheless, it recognizes the gap between
theoretical comprehension and actual application, giving insufficient consideration to environmental
protection measures and adaptable tactics. Furthermore, the framework acknowledges entrepreneurs’
difficulties in maneuvering through competitive environments and obtaining necessary government
backing, emphasizing the significance of efficient governance and policy frameworks [29]. It
emphasizes how crucial it is to make wise investments, have strong governance frameworks, and
employ sustainable practices to fully realize the tourism sector’s potential, solve new issues, and
seize future opportunities.

Hypotheses Selected

The researchers developed the following hypotheses from the gathered literature review, the set-
theoretical framework, and the information collected from the prepared survey.

H1: Effective marketing strategies positively influence Kazakhstan’s attractiveness as an
international tourist destination for foreign visitors.

H2: Insufficient tourism infrastructure negatively affects the attraction of international tourists
to Kazakhstan.

H3: Investing in service improvements positively influences the willingness of foreign travelers
to visit tourist destinations in Kazakhstan.

Research Methodology

Researchers originated the research to discover the problems and prospects of the Kazakh
tourism sector in the international market. The researchers wanted to identify the significance of
comprehending the issues that influence Kazakh tourism and its opportunities in the global market.
The researchers collected all relevant articles (starting from 2020) on this topic, analyzed them, and
wrote a substantial literature review and theoretical framework that includes theories, concepts, and
expert opinions related to the development of the tourism sector to understand what problems are
stopping development international tourism in Kazakhstan and what prospects Kazakhstan has in the
development of this sector. After a thorough analysis of extensive research on the dynamics of foreign
travel in Kazakhstan’s tourist environment, researchers carefully developed an analytical structure.
Three hypotheses were developed based on this framework to clarify the details surrounding the
issues and future potential of foreign tourism in Kazakhstan. The hypotheses addressed important
areas like government performance, infrastructure development, cultural promotion, and visitor
experiences, drawing on insights from the literature review and theoretical frameworks.

429



HERALD OF THE KAZAKH-BRITISH
No. 2(73) 2025 TECHNICAL UNIVERSITY

A well-constructed survey with two separate sections was then created. The initial segment was
methodically designed to extract comprehensive demographic data from participants, encompassing
age, gender, citizenship, and previous visits to Kazakhstan. It was determined that this demographic
information was essential for classifying and comprehending the various viewpoints and actions
of travelers to Kazakhstan. The survey carried out in this study had restrictions and specifically
targeted individuals who were not Kazakhstani citizens. This approach was chosen because the
survey’s primary objective was to understand foreigners’ perspectives regarding the state of tourism
in Kazakhstan. Two hundred and six (206) respondents were searched out for the study, representing
a sample size evaluated sufficient for statistical analysis and conclusions generalization. The
distribution and collecting of surveys were handled with great care, and researchers ensured that every
respondent submitted thorough answers within the limits set. Following collection, a comprehensive
summary, coding, and quality control procedure were applied to the raw data gathered from the
surveys. Sophisticated analytical instruments, such as Microsoft Excel, were employed to handle and
modify the dataset. This methodical technique laid the foundation for a solid statistical analysis by
guaranteeing the data’s accuracy and reliability.

Researchers used the Kruskal-Wallis (K-W) hypothesis testing procedure, a non-parametric
approach appropriate for examining ranking data and categorical variables, to assess the proposed
hypotheses. This statistical method gave essential insights into the relationship between the dependent
variable, the international tourists’ decision-making process when considering Kazakhstan as a travel
destination, and the independent variables, which include service improvements, infrastructure
quality, and marketing promotion initiatives. Researchers collected data, highlighted essential trends
and patterns, and provided practical suggestions for improving Kazakhstan’s tourist sector in the
global market.

Results and Discussion

This section of the study presents the analytical portion of the primary data, a demographic
profile of all two hundred and six respondents, and the findings of the hypothesis testing in the last
section of the study.

The study explores Kazakhstan’s demographic environment, which is a big, heterogeneous nation
at the meeting point of Europe and Asia. Kazakhstan is a country with a population of more than
18 million people. It is known for its ethnic diversity, with Kazakhs, Russians, Uzbeks, Ukrainians,
and Germans among its many ethnic groups. Kazakhstan’s tourism business is influenced by its
demographics in various ways. The population’s age distribution, for example, affects demand for
travel and travel preferences; younger audiences tend to seek out adventurous travel experiences,
whereas older audiences may favor cultural or leisure travel.

Moreover, urbanization rates are essential because cities like Almaty and Nur-Sultan draw tourists
from both domestic and foreign markets. They provide a wide range of modern conveniences, a lively
nightlife, and various cultural attractions. Educational attainment and income levels also influence
participation in tourism, with higher income groups being more likely to travel abroad and partake
in upscale travel experiences. On the other hand, those from lower socio-economic backgrounds
could choose more affordable vacation options or domestic tourism. Policymakers and industry
stakeholders looking to create targeted tourism plans that meet the requirements and preferences of
various population segments must thoroughly understand these demographic trends. Researchers
hope to offer insights through analyzing demographic data and trends that can guide policy decisions,
infrastructure development, marketing campaigns, and sustainable tourism practices—all of which will
ultimately help Kazakhstan’s tourism industry grow and become more competitive internationally.

Demographic profile of the respondents

The study was completed with a sample of two hundred and six consumers from Kazakhstan
and various countries (see Table 1). The accumulated data was cleaned and evaluated statistically
using Stata. The dependent variable in the data is the international tourists’ decision-making process
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when considering Kazakhstan as a travel destination, and the independent variables are service
improvements, infrastructure quality, and marketing promotion.

Table 1 — Demographic profile of the respondents (N=206)

Demographic Variable Classification N=206 Percentage
1. Age (in years) 12-18 23 11,17
19-25 91 44,17
25-40 58 28,15
40-55 28 13,59
55+ 6 2,02
2. Gender Male 68 33,00
Female 138 67,00
3. Citizenship (mainly Central Kazakhstan 125 60,68
Asia) Kyrgyzstan 18 8,74
Russia 31 15,05
Uzbekistan 4 1,94
India 9 6,80
Other 9 6,80

Statistical analysis

The research explores the problems and opportunities in Kazakhstan’s international tourism sector
and how they affect foreign tourists visiting the country. As noted earlier, a survey was conducted
in which respondents answered questions about tourism in Kazakhstan. Based on the respondents’
answers, the researchers concluded that some regions of Kazakhstan are more popular than others.
Table 2 shows the survey results among 206 respondents. Based on the table, the most popular area
for tourism in Kazakhstan is the Southern Region of Kazakhstan (37.86%), followed by the Northern
Region (25.73%), followed by the Eastern Region (18.45%), then the Western Region (10 .68%) and
the final Central region (7.28%).

Moreover, the researchers collected information about the most pressing problems in the
Kazakhstan tourism sector, according to tourists. The survey presented such problem areas in the
tourism sector as infrastructure, marketing, government regulations, low-quality service, ecological
problems, few substitutes of enterprises, and high prices, and respondents had to choose the most
pressing issue in their opinion. Based on the responses (see Table 2), the most problematic areas
of tourism in Kazakhstan are Infrastructure (36.28%), marketing (25.75%) and service (24.43%).
Furthermore, the survey includes an open question for respondents about the opportunities for tourism
in Kazakhstan to develop internationally. The most popular point was responses about the incredible
natural wealth of Kazakhstan (56.78%), which can lead to great success in developing tourism and
attracting foreigners to the country. Based on this percentage, researchers have a considerable amount
of information for further development and testing of hypotheses, which will help identify and solve
the main problems and additional tourism development opportunities.

Based on the survey responses, the researchers developed three main hypotheses. In this study,
the researchers used the Kruskal-Wallis Hypothesis testing procedure after acquiring the data, which
is now ready for analysis. The Kruskal-Wallis (1952) test, sometimes called a one-way Analysis
of Variance (ANOVA), evaluates if the data samples represent the same distribution. Statistical
techniques are utilized when comparing two or more independent samples of the same or comparable
sizes. The study’s chosen hypotheses, which seek to comprehend the relationship between a dependent
variable (the international tourists’ decision-making process when considering Kazakhstan as a travel
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destination) and the other independent factors included in the research framework, were tested using
the K-W test by the researchers.

Table 2 — The most popular regions of Kazakhstan for tourism based on respondents’ perceptions

S. No. Respondents’ choice of region N= 206 Percentage (%)
1. South Kazakhstan 78 37,86
2. North Kazakhstan 53 25,73
3. East Kazakhstan 38 18,45
4, West Kazakhstan 22 10,68
5. Central Kazakhstan 15 7,28
Total responses on the region of choice 206 100,00
Testing of Hypotheses

Table 3 depicts the application of Kruskal-Wallis (K-W) hypothesis testing, which enhances the
statistical validity and significance of the gathered data. The resulting P-values from this statistical
test play a crucial role in supporting or refuting the stated hypotheses. The K-W hypothesis testing
was conducted to examine the influence of three key factors on the attractiveness of Kazakhstan as
an international tourist destination for foreign visitors. The factors under scrutiny include effective
marketing strategies, tourism infrastructure, and service improvements. A P-value greater than 0.05
supports the null hypotheses (HO), while a P-value less than or equal to 0.05 favors the acceptance
of alternative hypotheses (H1). H1: Since the P-value (0.157) exceeds 0.05, we fail to reject the null
hypothesis. Thus, effective marketing strategies are deemed to positively influence Kazakhstan’s
attractiveness as an international tourist destination for foreign visitors. H2: With a P-value of
0.078, which is greater than 0.05, the null hypothesis is upheld. It suggests that insufficient tourism
infrastructure does not negatively affect the attraction of international tourists to Kazakhstan. H3:
The P-value of 0.112, exceeding the threshold of 0.05, leads to the acceptance of the null hypothesis.
Therefore, investing in service improvements is considered to positively influence the willingness of
foreign travelers to visit tourist destinations in Kazakhstan. These findings provide valuable insights
into the factors driving Kazakhstan’s appeal as an international tourist destination, informing strategic
decisions for further development and promotion of the tourism sector.

Table 3 — Testing of Hypotheses

No. Null&Alternative Hypothesis Proportionality Interpretation
(HO&HT) Test Result

HO: Effective marketing Since the p-value (0.157) exceeds 0.05, we fail
strategies do not positively to reject the null hypothesis.
influence Kazakhstan’s K-W Chi- The Chi-square value (10.21) provides
attractiveness as an international | squared: 10.21 information on the strength of the association
tourist destination for foreign P-value: 0.157 between the variables. Still, there isn’t a specific
visitors. threshold value to determine acceptance or

rejection of the null hypothesis. Instead, we

HI: Effective marketing interpret the p-value to make that decision.

strategies positively influence
Kazakhstan’s attractiveness

as an international tourist
destination for foreign visitors.
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Continuation of tables 3

HO: Insufficient tourism Since the p-value (0.078) is greater than 0.05,
infrastructure negatively affects we fail to reject the null hypothesis.

the attraction of international K-W Chi- The Chi-Squared value (8.23) provides
tourists to Kazakhstan. Squared: 8.23 information on the strength of the association
H1: Insufficient tourism P-value: 0.078 between the variables, but there isn’t a specific
infrastructure does not threshold value to determine acceptance or
negatively affect the attraction rejection of the null hypothesis. Instead, we

of international tourists to interpret the p-value to make that decision.
Kazakhstan.

HO: Investing in service Since the p-value (0.112) exceeds 0.05, we fail
improvements does not to reject the null hypothesis. The Chi-square
positively influence the K-W Chi- value (5.67) provides information on the
willingness of foreign travelers | Squared: 5.67 strength of the association between the variables.
to visit tourist destinations in P-value: 0.112 Still, there isn’t a specific threshold value to
Kazakhstan. determine acceptance or rejection of the null
H1: Investing in service hypothesis. Instead, we interpret the p-value to
improvements positively make that decision.

influences the willingness of

foreign travelers to visit tourist

destinations in Kazakhstan.

This may require public-private partnerships, foreign investment, and strategic planning to
prioritize infrastructure projects that align with the needs of tourists and support sustainable tourism
development. Thirdly, investing in service improvements is essential for enhancing the overall
quality of the tourism experience in Kazakhstan. The research suggests that foreign travelers
value high-quality services, including accommodation, dining, transportation, and tour operations.
Therefore, stakeholders should focus on training and capacity-building initiatives to enhance the
skills and professionalism of the tourism workforce. Additionally, efforts should be made to ensure
that service standards meet international expectations and cater to the diverse needs of visitors from
different cultural backgrounds. Implementing quality assurance mechanisms, certification programs,
and customer feedback systems can help monitor and improve service delivery standards across the
tourism sector.

Hence, the research underscores the importance of collaboration and coordination among various
stakeholders to drive sustainable tourism development in Kazakhstan. Government agencies, industry
associations, tour operators, hospitality providers, and local communities should work together to
develop cohesive strategies, policies, and initiatives that prioritize environmental conservation,
cultural preservation, and socio-economic development. By fostering partnerships and a collaborative
ecosystem, stakeholders can capitalize on opportunities for growth, innovation, and competitiveness
in the global tourism market. In conclusion, the managerial implications derived from this research
provide valuable guidance for stakeholders seeking to enhance Kazakhstan’s attractiveness as an
international tourist destination. By implementing targeted strategies to improve marketing efforts,
address infrastructure deficiencies, enhance service quality, and foster collaboration, Kazakhstan can
unlock its full potential as a premier tourism destination and drive sustainable growth in the tourism
sector.

Managerial Implications

The findings of this research offer several valuable insights and managerial implications for
stakeholders involved in the development and promotion of Kazakhstan’s tourism sector. These
implications can inform strategic decision-making and policy formulation to enhance the country’s
attractiveness as an international tourist destination. Firstly, the research indicates that effective
marketing strategies significantly promote Kazakhstan as a desirable tourist destination for foreign
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visitors. While the study found that the current marketing efforts have a positive influence, there
is room for improvement. Stakeholders, including government agencies, tourism boards, and
private sector entities, should implement targeted and innovative marketing campaigns to showcase
Kazakhstan’s unique attractions, cultural heritage, and diverse tourism offerings. This may involve
leveraging digital platforms, social media channels, and strategic partnerships to reach a broader
audience and enhance brand visibility on the global stage. Secondly, addressing the issue of insufficient
tourism infrastructure is crucial for attracting and accommodating international tourists. The research
highlights the importance of investing in infrastructure development projects like transportation
networks, accommodation facilities, and tourist attractions. Stakeholders should collaborate to
upgrade existing infrastructure and develop new facilities to enhance the overall visitor experience
and meet the growing demands of the tourism industry.

Conclusion

To sum up, this study aimed to investigate the prospects and difficulties facing Kazakhstan’s
international tourism industry. Through an extensive examination of the literature and theoretical
analysis, the researchers aimed to obtain a deeper understanding of the reasons driving Kazakhstan’s
tourism industry’s growth and its potential for expansion into the global market as well. Two hundred
six (206) respondents were targeted in a well-structured survey to collect information on visitors’
opinions and experiences in Kazakhstan. The study conducted in this research was limited and aimed
exclusively at respondents who were not citizens of Kazakhstan since the main goal of the survey was
to find out the opinion of foreigners about the level of tourism in Kazakhstan. The findings showed
that some areas, such as the Southern and Northern regions, were more well-liked by travelers than
others. In addition, the most urgent problems facing Kazakhstan’s tourism industry, according to the
respondents, are infrastructure, marketing, and service quality. Despite these difficulties, responders
also emphasized Kazakhstan’s breathtaking natural beauty as a key potential for the growth of the
travel industry. This research points to a practical approach for increasing traveler numbers and
supporting the nation’s tourism sector.

Overall, this research offers insightful information about Kazakhstan’s current situation
regarding the tourism sector, highlighting both potential and obstacles for the industry. By solving
essential problems and making the most of its natural resources, Kazakhstan may become an even
more attractive travel destination and see steady expansion in the industry worldwide. Conducting
a market segmentation analysis to find discrete tourist segments with particular preferences,
interests, and behaviors is another possibility for future exploration. Tour happiness and destination
competitiveness can be enhanced by customizing marketing strategies and tourism products to
specific market segments.
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Anjiarna
Byn 3eprrey Kazakcranmarbsl TYpHUCTIK CEKTOP/BIH KHBIHJIBIKTAPhl MEH OOJaIlIarblH KapacTelpaibl. Typusm
WHIYCTPHUACH aNIBIHAA TYPFAH ©3€KTi MOCENeNepIi capaiail OTBIPHII, OHBIH KCHEIO YKOHE JKETUIIIPUTY dJIeyeTiH
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aHbIKTai bl 3epTTey KazakcTaHHBIH 9JIEMIIIK ICHICiIe TYPAKThI 9pi SKOHOMHUKAJIBIK TYPFbIIAH THIMII TYPHUCTIK Oa-
FBIT PETIHCTI MO3UIIUSACHIH HBIFAHTyFa OaFbITTAIFaH ic-IIapanapra OareiT-0armap OepeTiH KYH/IbI IEPEKTEp YChIHA-
1b1. Kazakcranra KeJireH XallbIKapaliblK TYPHCTEpIiH MIKipiHe epeKIiie Ha3ap aylapbliia OTBIPBIIL, eJIET] XaIbIKapabIK
TYPHM3MHIH IIpoOJieManapbl MeH OoJaliarblH 3epTTey YIIIH apanac dfic MaiaataHbulIbl. 3epTTeyIiiep KYpPbUIbIMbI
JKaKChl KacayFraH, ©3iH-e31 Oackapyra HeETi3lenreH cayaiHama apKpuibl 206 XalbIKapajblK TypHCTEH AEpeKTep
KUHABL. 3epTTey HoTmkesepi KasakcraHnmarbsl TYpHCTIK OM3HECTIH Kasipri yKarAalblH allIblll KOPCETIiM, Herisri
KHUBIHIBIKTap MEH MYMKIHIIKTep/Ai alKbpIHAambl. TypucTep OHTYCTIK JKOHE CONTYCTIK OarbITTapisl OacKamapraH
apTHIK KOpEeTiHI aHBIKTaNAbl. PecrommeHTTepniH mikipiHime, Ka3akCTaHHBIH TypH3M CallaCBIHAAFBl OacThl YIII
Macere — HH)PaKYPBUIBIMHBIH KeTKITIKCI3IT1, 9JICi3 MApKETHHT KOHE KbI3MET KOPCETY CallachIHbIH TOMEHAIT. Ochl
KUBIHIBIKTapFa KapamacTaH, Typuctep KasakcTanHbIH Oipereil TaOUFN CYTYIBIFBIH TYPU3MII KEHEHTYT1H MaHBI3/IbI
MYMKIHJIT1 peTiH/Ie aTam oTTi. 3epTTey TYPUCTEp CAHBIH apTThIPy MEH eIAiH TYPUCTIK HHYCTPHUSCHIH HBIFAUTY/IBIH
NPaKTHKAJIBIK CTparerusuiapbiH yCbiHabl. Ka3zakcraHmarsl ilIKi JKOHE CHIPTKbI TYpU3MIe €peKIle Hazap ayruapa
OTBIPBIN, OYJI 3epTTey TYpU3M CalachlHJAFbl FRUIBIMH i3/1eHicTepre yiec Kocaabl. On mieTeNaik casxariibiiap
yurin Kazakcranaarbl TYpU3MHIH MYMKIHIKTEPI MEH KMBIHABIKTAPBIH TAJIaiIbl. 3epTTey HIeTEeIIiK KOHAKTap/IbIH
TOXIprOeci MEH Ko3KapacTapblH TEPEH TYCIHyre MYMKIH/IIK OEPETiH AIMITUPUKAIIBIK 9/[ICHaMara HeTi3/Ie/reH.

Tipex ce3mep: XanbIKapajblK TypU3M, KUBIHIBIKTAp MEH IE€PCHEKTHBANap, TYPU3MJI AaMBITY, TYPUCTIK
TOXIpHOEe, MOIEHN MYpa, TYpH3M HH(PPaKypbUIEIMEL, Ka3akcraH.
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'Kazaxcrancko-bpuranckuii TeXHUUECKUH yHUBEpPCUTET, T. AnMmarsl, Kazaxcran
MHCTUTYT MHXKCHEPHH U TEXHOJOT |, T. Tenanrana, Muaus

INPAT'MATUYECKOE UCCJIEJOBAHUE IMTPOBJEM
N NEPCIIEKTHUB PASBUTHUA TYPU3MA B KAZAXCTAHE

AHHOTAIUA

B HacrosiiemM mccieoBaHUU M3y4YaroTCsl MPOOIeMBbl M MEPCIeKTHBBI TypHCTHYeCKoro cekrtopa Kazaxcrana.
PaccmarpuBasi Texymiye npooiemsl, ¢ KOTOPHIMH CTAJIKHBACTCS TYPUCTHYECKAst MHIYCTPUS, U OIPEeIsisl ee 1mo-
TEHIMAM JUIs PACHIMPEHUs U YIy4IIEHHs], 3TO UCCIECA0BAaHUE MPEAIaracT EHHbIE NEePCHEKTUBbI, KOTOPhIE MOTYT
HANpAaBIATh JIEHCTBUS, OPUEHTUPOBAHHbBIE HAa yKpeIuleHUe nonoxkeHus KazaxcTaHa kak yCTOMYMBOIO U SKOHOMU-
YEeCKH YXM3HECIOCOOHOTO TYPHUCTHYECKOTO HAIpaBJICHUS BO BCeM Mupe. s m3ydeHust mpodieM M IepcreKTuB
MEXIyHaponHoro Typusma KazaxcraHa ObIT PHMEHEH CMENIaHHBIN TOXO0/, COCPEAOTOUCHHBIN HA MOTyYCHUN
MHEHHI WHOCTPAHHBIX TYPUCTOB, moceTuBInX Kazaxcran. MccnenoBarenn codpanu manabie y 206 HHOCTpaHHBIX
TYPHUCTOB, HCIOJIB3YSI XOPOILO CTPYKTYPHPOBAHHYIO U CAMOCTOSATENIHHO 3aMOIHAEMYIO aHKETY. DTO HCCIICIOBAaHHE
MPE0CTAaBIIIO IEHHYI0 HH(OPMAIIUIO O TEKYIIIEM COCTOSHIN TypHUCTHUYeCKoro Ou3Heca B KazaxcTane, moq4epKkHyB
KaK BO3MOXKHOCTH, TaK M MpoOieMbl. Pe3ynbraTel MOKa3aid, YTO MyTEMIECTBEHHUKU IPEIIOUUTAIOT ONpe/eIcH-
HbIE MECTa JPYT'MM, HAlPUMeEp, FOXKHbIC ¥ CeBepHbIC. PECIIOHICHTHI 3asBMUIIM, YTO TPEeMsi HauboJee HACYIIHbIMU
npoOiieMaMHu, CTOSLIMMU Tepe/l TYPUCTHYeCKUM cektopoM KazaxcraHa, sBISIOTCS MH(PACTPyKTypa, MapKeTHHT
U KadecTBO oOcimyxuBaHusl. HecMoTpst Ha 9TH Mpo0IeMbl, pECIIOHCHTHI TIOMYEPKHYIIN HEBEPOSITHYIO TPUPOIHYTO
kpacoTy KazaxcTaHa kak 3HaUUTEIbHYIO BOZMOXKHOCTb PAaCIIUPEHUS AJIsl TYPUCTUUECKOH HHAYCTPUHU. DTO UCCIIEN0-
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BaHUE IpeJylaraeT NPaKTUUECKYI0 CTPATEruio JUIsl YBEJINYCHUS YUCIIA IIACCAKUPOB U YKPEIICHUs TYPUCTUYECKOU
oTpaciy cTpaHsl. [IpenocTaBisas OTIMUUTENBHBIN aHAIU3 HHOCTPAHHOTO M BHYTpeHHeEro TypusMa B Kazaxcrane,
9TO MCCIIEIOBaHKUE TIPOABUTACT 00JIACTh TYPUCTUYECKUX UccienoBaHui. OHO BBIIENSIETCS TEM, YTO (POKyCHpyeTCs
TOJIBKO Ha BO3MOXHOCTSIX U TPYAHOCTSIX MHOCTPAHHbIX MyTemecTBui B KazaxcTaH. YHUKaIBHBINA TOAXO/ UCCIENO0-
BaHUS K IOHMMAHUIO OIBITAa U TOYEK 3PEHUSI HHOCTPAHHBIX nocetuTeneil KazaxcTana oCHOBaH Ha €ro SMIupHye-
CKOM METO0JIOTUU.

KaioueBble ciioBa: MeXIyHapOAHBIH TYpU3M, NMPOOIEMBI U IEPCIEKTUBBI, Pa3BUTHE TypU3Ma, TypUCTHYC-
CKHH OIIBIT, KyJIBTYPHOE Haclieiue, TypucTuueckas nHppactpykrypa, Kazaxcran.
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